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Research Dossier: Online Content Piracy
Introduction to Research Dossier
In this age of the web people rarely go to individual sites for things and rather use a select few sites for all their needs, such as Facebook, Twitter, YouTube, or any other large social media network to receive information. As a result many do not try hard to find content to consume be it artistically, academically, or for entertainment purposes and would rather have it all given to them with little to no effort. Many have taken advantage of this and create pages that host content from around the world for all to see in one convenient place. While it may be convenient many individuals take advantage of this opportunity by hosting content without permission and claiming it as their own. Facebook in particular has been a big component in this problem. Facebook brags about the fact that they are able to obtain billions of video views a day and a majority of these views come from stolen content. . Many creators have contacted Facebook about this problem but they have done very little to help considering it keep users on the site and it earns them ad revenue. With Facebook boasting about their views and the money they are obtaining from it they have very little incentive to stop this problem.
Research Proposal
As a digital media major this topic is very important to me considering having seen it happen countless times with little to no repercussion and this could likely happen to me or my other colleagues. Many don’t give it a second thought, consume something and are on their way. But I would like to inform others of the harm such a thing has on creators. The increasing amount of plagiarism seen online doesn’t seem to be slowing down anytime soon, and considering that most networks are doing little to nothing to combat it I would like to inform others of this so that they too might be able to recognize and stop this theft.
Research Map
The area I would most likely use for this paper I the internet considering it is taking place there. Field research would come in second if I include interviews or try to recreate such a thing which would be challenging. I was unable to find many academic journals directly relating to my research but was able to find a few on copyright and its use in the modern era.

Research Questions
· Where does the line between fair use and plagiarism meet?
· What is being done/ what isn’t being done to combat stealing other’s content?

Keywords
· Fair use 
· Online content 
· “Going viral” 
· Content aggregator 
· Algorithms 
· Ad revenue
· Freebooting
· Audience Retention/Engagement 

Kind of research
Being a fairly recent topic there is very little regarding academia. I will be primarily researching people’s first hand experiences or other views on this topic. 
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