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Preliminary Sources (6)
· Theft, Lies, and Facebook Video
· The Fat Jew: Internet Celebrity and Joke Thief
· How Facebook is Stealing Billions of Views
· Facebook’s Piracy Problem
· The Rise of Multi-Platform Video: Why Brands Need a Multi-Platform Video Strategy
· Facebook Is Building an Empire on Stolen Video, and YouTubers Are Getting Screwed

Academic Journals  (11)
· User-friendly licensing for a user-generated world: the future of the video-content market
· FAIR USERS OR CONTENT ABUSERS? THE AUTOMATIC FLAGGING OF NON-INFRINGING VIDEOS BY CONTENT ID ON YOUTUBE.
· FAIR USE FOR FREE, OR PERMITTED-BUT-PAID?
· The GoldieBlox video: copyright infringement or fair use?
· Video games, fair use and the Internet: the plight of the 'Let's Play'
· The problem of the parody-satire distinction: fair use in Machinima and other fan created works
· User-friendly licensing for a user-generated world: the future of the video-content market
· How streaming audio and video change the playing field for copyright claims
· Can the television and movie industries avoid the copyright battles of the recording industry? Fair use and visual works on the Internet
· Decrypting the DMCA: fair use as a defense to the distribution of DeCSS
· Cut in tiny pieces: ensuring that fragmented ownership does not chill creativity
Additional Research (14)
· Viacom International Inc. v. YouTube, Inc.
· Facebook Freebooting - Smarter Every Day 128
· What the Shift to Video Means for Creators
· Facebook Fraud
· Who 'likes' my Virtual Bagels?
· IG report: State Department spent $630,000 to increase Facebook ‘likes’
· Likes or lies? How perfectly honest businesses can be overrun by Facebook spammers
· How do you stop a stolen video before it goes viral? Facebook's trying to find out.
· Why Facebook’s video theft problem can’t last
· h3h3productions Exposes Facebook’s Awful Approach to Stolen Videos
· YouTube Star Casey Neistat Lost Millions of Views to Stolen Videos on Facebook
· YouTube star attacks ‘theft, lies and Facebook video’
· Facebook’s ‘stolen’ video views row highlights legal risk for content marketers
· Facebook’s Freebooting Epidemic
